The Digital Video 
Effects Universe 


How hardware manufacturers and facilities 
are expanding the frontiers of image manipulation 


Marjorie Costello 


Digital video effects systems have been expanding the 
horizons of television production ever since the hardware first 
made its appearance at NAB Shows in the mid-70s. Today, 
with the systems available on the market, the possibilities of 
digital video manipulation seem limitless with units that create 
“optical” effects that once were only possible in film. 
Videography—in its columns, features, hardware reports and 
news sections—has been reporting through the years on these 
amazing machines and how they have been used at video 
facilities. We thought the time was right for an in-depth report 
on the digital video effects systems on the market and the way 
in which they were becoming part of facility operations from 
coast to coast. 

There are five major marketers of these systems whose 
products are now in use: Ampex, Grass Valley, MCI/Quantel, 
NEC and Vital. (Adda has introduced a system, known as the 
VIP, but it will not be delivered to any facilities until later this 


Ampex’s Digital Optics, ADO, was previewed at the 1981 NAB. 


Adda’s VIP, a moderately priced video compression system. 


year and, therefore, isn’t included in this survey.) These com- 
panies offer at least one product in the digital video effects 
category. While you will later be able to see some examples of 
images produced by these systems, we strongly suggest get- 
ting your own private demonstration of the particular system 
that interests you. 

Facility managers visiting shows like the NAB and SMPTE 
will no doubt find the units mentioned here on the floor ready 
to be run through their routines. Producers anxious to learn 
more about digital video effects and the facilities that offer 
them, can request demo reels from the many video houses 
anxious to sell the capabilities of their systems. In addition, 
producers and prospective buyers alike will find the second 
half of this report of special interest, as we tell you about how 
digital effects are being used at a number of video facilities we 
have been speaking with. First, a look at what’s on the market 
and, of course, what it all costs. 
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First shown at the 1981 NAB Show when it was called 
Merlyn, Ampex Digital Optics is now simply referred to as 
ADO (320). The company has been shipping the units during 
1982 to video operations looking for some of ADO’s unique 
features, which include rotation around any axis. The system 
is designed to alter the geometry, size and perspective of video 
images in real time, according to Ampex. An ADO with one 
video-input channel will run you $99,500 and one with two 
video-input channels costs $190,000. 

Since we are moving alphabetically down the list, we next 
come to Grass Valley (321). Actually, the Grass Valley digital 
video effects unit, the Mark II, is built by NEC and includes 
some modifications made by Grass Valley. As a company fam- 
ous for its switchers, it seemed natural for Grass Valley to get 
into the digital video effects market by offering digital effects 
systems that could be easily interfaced with their main product 
line. 

The MK II, as it is also known, can be purchased either as 
, part of a switcher package or separately. A single-channel MK 

Il is priced at $165,000, with the second channel adding 
/* $40,000 to the purchase price making it $205,000. The MK II, 
/ which replaces the MK I unit no longer offered, includes a 
if) built-in E-Mem effects memory system, a digital noise reduc- 
i tion system and something Grass Valley calls Actiontrack—a 
motion-dependent freeze. 
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A different view of Vital’s SqueeZoom. 


Available today from MCI/Quantel (322) is the DPE 5000, 
priced at $84,500 for a single-channel model and $180,000 if 
you want a second channel. The company is also selling the 
DPE 5000 Plus, which is actually the DPE 5000 with a choice of 
options. The cost of the Plus varies according to what you add. 
MCI/Quantel, in an effort to capture the lower priced video- 
operations market, is selling the DPE 5000 SP, priced at 
$65,000. 
| MCI/Quantel wowed the video industry at the 1982 NAB 
with its private showing of Mirage, a unit slated to arrive on 
the market next spring. Billed by MCI/Quantel as the “ulti- 
mate illusion,” Mirage—in addition to executing the now 
standard zooms, tumbles, spins and flips—can also rotate a 
picture on any axis or mold the picture into such three- 
dimensional geometric shapes as cylinders and spheres. Then 
Mirage can take that shape and rotate it with perspective or 
make portions of it transparent. The price of Mirage is a hefty 
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one: $300,000. But, for that you get a production unit—where 
you can actually use the unit—and a work station, where you 
can design the effects you will later use. 

NEC's latest entry into the digital video effects competition 
is the E-Flex, first shown this past year at the NAB (323). 
Priced at $63,000 for the basic unit, with a bubble memory 
available for an additional $4,500, E-Flex is an improvement on 
NEC’s DME series. Among the effects offered by the E-Flex is 
a “trajectory system” that programs curved paths of move- 
ment from one screen location to another. 

The company’s DME series includes the DME-1, a single- 
channel model priced at $70,000 and the DME-2, which adds a 
channel for a total price of $176,000. But, because of E-Flex’s 
lower cost and capabilities, it is expected that the DME series 
will be taking a backseat to the newer model when it comes 
time to buy. 

Finally, there is Vital and the SqueeZoom (324). The basic 
hardware for this system, whose price is only quoted upon 


MCI/Quantel’s DPE-5000 SP. 


request by a perspective buyer, has not changed since it was 
first shown at the 1977 NAB. What Vital has added are a series 
of software packages that allow owners of the SqueeZoom to 
expand the capabilities of their systems. 

At the 1982 NAB, Vital added several new effects to its unit, 
which already offered programmable flip and tumble, zoom 
and compression. Some of these new effects are: mosaic, which 
expands the size of individual elements; posterization, used to 
make a video signal look like high-contrast photography; 
swoop, which allows movement along curved paths; and an 
expansion of Vital’s “make your own” pattern feature. 

For your convenience we have included the names, 
addresses and phone numbers of the companies we have just 
talked about. If your needs are less immediate you can avail 
yourself of the Reader Service Numbers noted in the descrip- 
tions above, along with the Reader Service Cards bound 
within this issue. Now on to the facilities. 

To complete this special feature on digital video effects, we 
looked through the news sections of Videography for the past 
year to get the names of facilities that had digital video effects 
systems on line. We also consulted with the manufacturers 
who gave us the names of companies which had recently pur- 
chased their units. In the “featurettes” that follow, you will 
find out about video facilities in various cities and regions that 
are actively using their digital video effects systems and what 
they think of them. 

We asked the facilities to send along examples of their work 
so we could share with you some of the amazing images being 
created every day with digital video effects systems. The 
images these video facilities have created are guaranteed to 
dazzle your eyes and your imagination. 


The latest from NEC, the E-Flex. 
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CBS-FOX VIDEO 
FARMINGTON HILLS MI 

This Midwest company has two Vital SqueeZooms on line, 
each with two channels. They bought their first digital unit 
two-and-a-half years ago and the second about a year ago. 
Both are interfaced with Vital 114-4A switchers. 

Since installing the units, CBS-Fox Video has added to the 
“make your own” effects capabilities of the SqueeZoom by 
purchasing additional software packages. They now can offer, 
for example, programmable flips and tumbles. Now the com- 
pany is seriously considering the purchase of a third unit—the 
Mirage. Notes Lynne Castleman, a Fox account exec., “ he 
intricate nature of the Mirage needs a dedicated expert 
operator.” 

One of the most unique and challenging applications of the 
SqueeZoom at CBS-Fox was in the creation of a nine-way split 
for a Cadillac spot. The commercial was built in four passes, 
according to the studio manager, Steve Wild, “using a two- 
channel system combined with switcher wipes.” The facility 
has also used the Vital unit to flip around a person facing the 
wrong way in a spot and to remove something undesirable 
from the picture. 

According to Castelman and Wild, “Because of the Squee- 
Zoom, we do the finishing work on a lot of national spots shot 
on 35mm film. Instead of waiting several days to see an optical 
created ina film lab, the producer can see it instantly with the 
use of tape and the SqueeZoom.” 
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These two stills illustrate a sequence produced at Devlin using the 
feedback capabilities of their Quantel. 


COMPETITIVE EDGE PRODUCTIONS 
ALBUQUERQUE NM 

This facility's Quantel DPE 5000 Plus is about a year old and 
has two channels. It is interfaced with the company’s Grass 
Valley 1600-3H switcher. 

In addition to using the Quantel for “the usual page wipes, 
flips, cube turns and zoom,” according to David Roberts, Com- 
petitive’s national production director, the firm has been using 
their device to“add graphic depth to what isa very flat plane— 
the TV screen.” Roberts adds, “Manipulation of black-and- 
white graphics that have been drawn with some degree of 
perspective already in, can then be enhanced through the use 
of the digital video effects to achieve some exciting results.” 

Roberts also points out that it takes a graphic artist who 
understands the basics of the Quantel to create proper arts 
elements that can be used with the unit. He also notes that, 
“Many markets have become over-squeezed and people are 
using the Quantel for Quantel’s sake,” adding, “I think the 
viewer is becoming immune to these types of spots and the 
effects are tending to distract from, rather than enhance, the 
message.” 


Nine-way split by CBS/Fox’s SqueeZoom. 
Feedback was used for this CBS/Fox project. 


Editor's note: The stills on pages 37 and 38 were shot at Devlin Productions by Peter Gold, working with James Meigs of Videography. The 
videotape images from the various demo reels were transferred to Devlin’s ESS-2 still store and shot off a monitor using an SLR camera 
and Kodachrome. The slide stills on page 39 were supplied by the individual facilities. 
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Race-car sequence created at Video Post & Transfer with NEC's 
latest DVE unit, the E-Flex. 


COMPLETE POST 
HOLLYWOOD CA 
There are two digital video effects units available at Com- 
plete Post: the Grass Valley Mark | and Mark II, with one and 
four channels respectively. Each has been on line for about a 
year at this relatively new West Coast facility. The units were 
purchased as part of a Grass Valley 300 switcher package, and 
they are also interfaced with the Ampex ESS-2 still store. 
Newt Bellis, general manager of the facility, says the most 
challenging application of the Mark II was in the post work for 
the Shirley MacLaine special they did. Andy Zall, Complete’s 
editor, won an Emmy nomination for the project. 
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Actress Cheryl Ladd goes through her moves with effects produced 
at Complete Post with Mark II. 
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EJ. Stewart used their Grass Valley Mark II to give their logo a 
new and different look. 


DEVLIN PRODUCTIONS 
NEW YORK NY 

Devlin’s Quantel two-channel DPE 5000 Plus has been in 
operation for about six months. The facility has it interfaced 
with a Central Dynamics 480/8 switcher and an Ampex ESS-2 
still store. 

The company’s senior editor, Gregg Featherman, has used 
the Quantel to solve some major production problems for 
Latin American clients. As Featherman explains it, in places 
like Columbia, the TV stations won’t accept commercials that 
show any scratches. The editor has used the Quantel to correct 
the film images—after they are transferred to tape—by reposi- 
tioning a matching patch over the scratched area. 

Featherman says he “likes to woo clients with some of the 
Quantel’s advanced feedback routines.” He usually does the 
demonstration live, using the client's materials, because 
according to Featherman, “I can put the effects in faster than] 
can get them out of the library.” Devlin also uses the Quantel 
with the ESS-2, recording the output of the effects unit on the 
still store and then sending it back through the Quantel. 
Featherman says he “can go on like this indefinitely without 
losing a generation.” 


Videography 


DIGITAL VIDEO PRODUCTIONS 
WILKES-BARRE PA 

With their Grass Valley Mark II on line for two years, Digital 
Video Productions has also added the advanced E-Mem pack- 
age, which enables them to do effects dissolves. Featuring two 
channels and purchased as part of their Grass Valley 300 
switcher, the unit is interfaced with a computer editor of 
DVP’s own design, which they call “The Creator.” 

Charles Baltimore, DVP’s vice president of engineering and 
production, mentions that the company did an industrial pro- 
duction for IBM that really put the system to the test. “It was a 
prototypical simulation of a computerized radar system,” 
explains Baltimore. “The system has many different screens 
and overlays depending on the particular need and emergency 
situation,” and DVP’s Mark II was used to accurately simulate 
the radar displays for the system, according to Baltimore. 


DVP uses their “Creator” to handle any aspect of the effects 
unit and the switcher control. A floppy disc is used at DVP to 
store the edit lists along with “every transition, pot tweak, 
fader arm position transition time, etc.,” says Baltimore. 


Ford logo takes a new turn with MTI’s ADO. 


EDITEL/CHICAGO 
CHICAGO IL 

Editel owns both a Vital SqueeZoom and a Grass Valley 
Mark Il digital effects system. Both units feature two channels, 
with the Grass Valley on line for a year and the Vital system in 
operation for three years. The Mark II was bought as part of a 
Grass Valley 300 switcher package, while the SqueeZoom was 
bought as a stand-alone unit, which is interfaced with Editel’s 
Mach One editing system. 

According to the facility’s general manager, Len Pearlman, 
they’re in the process of adding more features to the Mark II, 
and Editel has already integrated some “make your own ver- 
sions” software with the Vital hardware. Editel has set up their 
Mark II in one edit room, while the SqueeZoom can be routed 
to two additional edit rooms and a production control room. 

Editel’s most creative use of the units has been in post mattes 
and effects done on images produced in negative film 
transfers. Notes Pearlman on this work, “They result in a 
combination of the latest technologies with an altogether dif- 
ferent look.” 

Right now, Editel is considering the purchase of the Quantel 
Mirage. States Pearlman, “It’s an exceptional device. The ques- 
tion to be determined is how easily it can be programmed and 
support itself. It’s too powerful to be part of an editing room.” 
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A still from David Byrne’s Once in a Lifetime, a video art project created 
at Video Transitions with their Quantel. 


GASTOWN PRODUCTIONS 
VANCOUVER BC, CAN. 

Gastown Productions, a post house working with clients 
who bring in most of their material on film, was looking for an 
effects unit that could produce opticals as smooth as film 
opticals. The facility's production manager, Ken Hayward, 
says that NEC’s DME-2 has met those requirements. 

The NEC unit has been on line for about two years and the 
company has recently taken delivery on the Ampex ADO. The 
single-channel NEC unit is based in the facility's editing room 
and is interfaced with an Ampex 4000 switcher and Ampex 
HPE-1 editing system. 

Hayward says they use the DME-1 for what Gastown calls 
“rotomatting”—a technique in which the effects unit is used to 
do multi-layer matting. With the DME-1, Gastown can take 
live action and replace various elements with taped, filmed or 
electronically generated images. Gastown, according to Hay- 
ward, “designed an interface to match the DME-1 to their 
system and make it look like two or three channels.” He says 
they can create 16-way splits without going down a 
generation. 


INTERFACE VIDEO 
WASHINGTON DC 

Interface’s single-channel Quantel DPE 5000 has been in use 
for under a year. The unit is interfaced at Interface with the 
firm’s Central Dynamics switcher. The unit can be operated 
from two of Interface’s editing rooms. 

Right now the facility is considering the purchase of a second 
channel for their Quantel because, according to Interface pres- 
ident Tom Angell, “The demand for multi-channel use has 
been so strong.” Interface is also exploring the ‘use of digital 
video effects for “total on-line video animation,” notes Angell. 
While impressed by the Quantel Mirage at NAB, Angell 
believes it would be hard to get the machine to pay for itself ina 
medium-sized market like Washington. 

Interface has modified the Quantel for computer control in 
order to do cube turns, with a single-channel machine. They 
have also found the unit to be useful “as a 34-inch blanking 
corrector, noise reducer, photo recomposer and all-around 
convenience to the editor,” says Angell. 
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NEC's E-Flex includes a bubble memory option. 


KARTES VIDEO COMMUNICATION 
INDIANAPOLIS IN 

Kartes bought their Vital SqueeZoom about two years ago 
as part of a switcher package that included the Vital VX-114. 
They also have it interfaced with their Ampex 4100 switcher 
and CMX editing system. Kartes has modified the SqueeZoom 
by adding 10 turn pots for “make your own positioners,” says 
Mike Klausmeier, an editor, who adds, “now we have much 
more control for custom effects.” 

Kartes, which took delivery on an Ampex ADO in Sep- 
tember, views digital video effects as a convenient, flexible and 
helpful tool. According to Klausmeier, “We've never felt really 
‘challenged’ by a digital video effects project.” Kartes uses their 
unit primarily in training and motivation programs, but ad 
agency clients have used the effects unit for transitional 
effects. The facility is, in fact, “happy that it’s not being over- 
used,” states Klausmeier. 


MATRIX VIDEO 
NEW YORK NY 

As the owner of a Grass Valley Mark Il effects unit for less 
than a year, Matrix Video has interfaced the hardware with 
their Grass Valley 300 and Duca Richardson switchers in addi- 
tion to the Ampex ESS-2 still store. Matrix has also purchased 
a software package that permits total computer interface with 
the CMX 

The New York facility worked on a project for the annual 
Tony Awards in which they created a “continuous array of 
theater marquees to be seen in a rotating cube,” says Glen 
Botkin, vice president of sales. Botkin notes that “normal dig- 
ital video effects will rotate two pictures in a cube. For the 
Tonys, we continuously changed marquees, showing 23 dif- 
ferent ones on a continuously rotating cube.” Matrix also 
created zoom titles and flip/tumble effects on a sheet of music 
for the Tonys project. 


MODERN TELECOMMUNICATIONS, INC. (MTI) 
NEW YORK NY 

MTI has had their Ampex ADO for a little over six months. 
The unit, which has two channels, is interfaced with MTI's 
Central Dynamics 480 switcher and is based in the editing 
room. 

According to Sherri Golden of MTI, “The response to ADO 
has been overwhelming as our clients become more familiar 
with this piece of equipment.” In fact, notes Golden, “They are 
booking it with increasing frequency and working it into the 
budgets of their newest projects.” 

MTI's editor/animator Mike Saz used the ADO to illustrate 
the concept of a breakthrough in car design in a Datsun spot. 
The ADO made it possible to shatter a picture plane as if it was 
a piece of glass. MTI has built a library of digital effects, which 
makes the operation of the ADO even more efficient and 
economical, notes Golden. 

The New York facility, which was the first one in the Big 
Apple to put the ADO in operation, also owns a Quantel DPE 
5000. The Quantel has been used for clients, such as Cable 
Health Network, which do news format shows and wish to add 
effects “on the fly” during the taping of studio productions. 
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ONE PASS FILM AND VIDEO 
SAN FRANCISCO CA 

As the owners of an NEC DME-1 for a little under three 
years, One Pass has interfaced their unit with their CMX 340 
and Epic editing systems. The company, which also owns a 
Dubner CBG-2, has found that many clients want to marry 
animation to live action, so the digital video effects unit has been 
used to combine the two. 

Ina spot for a local radio station, One Pass editor Bob Johns 
controlled the parameters of digital feedback to simulate music 
pouring out of both a piano and a saxophone. 


THE POST GROUP 
HOLYWOOD CA 

On line at The Post Group are three digital video effects 
units: two single-channel Quantel DPE-5000s and an Ampex 
ADO. The facility has had their Quantels for three years and 
their ADO for under a year. 

According to Meryl Lippman, vice president of marketing, 
the company was “astounded by the capabilities of the Mirage 
system,” but believes” the programming needs to be simplified 
for cost effectiveness.” The company is very enthusiastic 
about its ADO: “There is no doubt that the ADO has opened 
up the artistic possibilities for all types of video users,” states 
Lippman. Company senior vice president Rich Thorne adds, 
“The ADO has solved problems thought to be insoluble. The 
technical quality has eliminated the need for reshooting when 
there have been production goofs.” 

Thorne and Lippman have other kind words to say about 
their company’s ADO: “The substitution of ADO effects for 
film effects has increased the use of ADO by commercial 
producers who generally shy away from video and its magic.” 
The Post Group is finding that clients are constantly putting 
their ADO and editors to the test to come up with new con- 
cepts and “creating effects unseen before.” 


SCENE THREE 
NASHVILLE TN 

Available for booking for a little over two years, the Vital 
SqueeZoom at Scene Three was purchased as part of a Vital 
VIX-114-4A1 switcher package. Today it is interfaced with 
that unit and the facility's CMX 340X. 

Vicky Branton, client services manager at Scene Three, says 
the company has purchased additional software packages for 
the SqueeZoom. These packages have allowed Scene Three to 
offer mosaics as well as star trails. The hardware makes its 
home in the video company’s editing room. 


SPECTRUM VIDEO 
YOUNGSTOWN OH 2 

Spectrum has been the owner of a Grass Valley Mark Il for 
about a year. The unit is interfaced with the facility's Grass 
Valley 1600 switcher; the controls are in their 1-inch editing 
room, 

Debi Armstrong of Spectrum mentions that the Mark II“has 
helped us compete with the other facilities and broaden our 
market area.” Right now the company is considering adding 
another channel to their single-channel unit. 

The most challenging applications of the Mark II, according 
to Armstrong, have been in several industrial projects the 
facility did for Westinghouse and Rockwell. “We surprised 
ourselves with some of the unit's capabilities and how we could 
push the machine beyond its limits.” 

The Mark II has helped Spectrum save the day for clients 
who have made errors in production. The unit has been used, 
mentions Armstrong, to change colors and reverse pictures. 
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E.J. STEWART 
PRIMOS PA 

E.J. Stewart has owned a Grass Valley Mark II for less than 
two years. The company has purchased additional software 
packages, giving them chromakey follow, key and wipe trac- 
ing, picture orbit and swoop and freight train effects. The 
single-channel effects unit is interfaced with the firm’s Grass 
Valley 1600-7K switcher and was purchased separately from 
that unit. 

Howard Lipman, general manager at E.J. Stewart, believes 
that, “Clients look upon digital video effects as a way to visu- 
ally enhance their commercial, program, etc.” This facility’s 
unit is designed so it can be moved into any of their edit bays. 
E,J. Stewart plans to add a second channel to their effects unit 
as well as the capability to “trigger it from the computer edit,” 
according to Lipman. If the demand for the unit continues, 
they plan to purchase a second one. 

An interesting comment made by Lipman was, “We have 
found that clients producing programming for corporate and 
industrial use have increased their budgets in order to take 
advantage of digital video effects.” Many of these corporate 
clients, according to Lipman, like to use the effects to create 
“interesting ways of presenting graphs and charts and update 
the look of logos.” 

TELEIMAGE 
BALA CYNWYD PA 

A Quantel DPE 5000 has been on line at this facility for 
about six months. The unit is interfaced with a Grass Valley 
1600 switcher and CMX 340X, according to company Presi- 
dent Donald DePoy. 

Teleimage’s most challenging use of the Quantel was in the 
creation of an effect for a record commercial. “The title and 
record album was Quanteled into a position above aerobic 
dancers in the studio,” explains DePoy. “The lead dancer 
reached up and grabbed the record and began to sell. The effect 
was created by Quanteling a chromakeyed record and matted 
title in postproduction,” says DePoy. He goes on to mention, 
“The matted title was matched to the establishing shot with 
the Quantel to create the illusion of the title and record actu- 
ally flying into the scene.” 

Teleimage finds the Quantel to be a “great machine because 
of its versatility as a production tool.” Notes DePoy,”Not only 
does it create very nice moves, but it also increases picture size 
to fit blanking and head switch problems. It has become invalu- 
able to us and our clients in bringing supers with ‘jazz’ or 
creating quad splits.” 

TELEMATION PRODUCTIONS 
DENVER CO 

With its Vital SqueeZoom available for booking for over two 
years, Telemation has also added additional software packages 
to the unit. The SqueeZoom, which is interfaced with a Vital 
VIX-114 and Ross 508A switchers, can do programmable flips, 
tumbles, star trails and mosaics with the Vital Revision IV 
software addition. 

In a project for the demo reel of animation firm Computer 
Image, Telemation used their SqueeZoom to provide transi- 
tions in the piece, which, according to operations manager Ron 
Anderson, “showcased their (and our) best digital (and analog) 
effects.” The five-minute reel took 12 hours to complete in 
post and used some 150 digital video effects including variable 
perspective key-tracking. 

Anderson mentions that effects units “are limited only by 
the imagination of their users.” He goes on to say that Telema- 
tion “has endeavored to surpass the now cliched use of digital 
video effects for mortice-backs, push-pulls and cube-turns 
that are so often thrown into edits where a cut or dissolve 
might have worked as well.” 

Telemation has designed and installed its own proprietary 
CMS—Coincidence Memory Sequencer—which allows for 
frame-accurate edits on the CMX-340X for any digital video 
effect. The CMS, notes Anderson, has been the “biggest engi- 
neering plus to the digital video effects” unit. 
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THIRD COAST VIDEO 
AUSTIN TX 

Third Coast has had their Quantel DPE 5000 SP for less than 
a year. The unit is interfaced with a Grass Valley 1600-1X 
switcher and CMX editing system. The company is also con- 
sidering the purchase of the Ampex ADO. 

Anne Vexler, marketing director at Third Coast, mentions 
the Quantel’s uniqueness in every job. “Different clients want 
different products,” she explains, adding “the Quantel is very 
versatile in a postproduction situation.” 


VIDEO POST & TRANSFER 
DALLAS TX 

Video Post & Transfer placed their order for NEC's E-Flex 
system, sight unseen, according to the facility's founder, Sol 
Benatar. The company had been waiting for the right effects 
unit tocome along and decided to hang on until it arrived, even 
though it meant losing business to other facilities in the area. 

The Dallas video house heard NEC was coming out with 
something and gave the hardware company a list of parame- 
ters they wanted an effects unit to meet. When Video Post & 
Transfer found that the E-Flex met those guidelines, the final 
purchase was made. The facility even supplied personnel to 
help demonstrate the unit at the 1982 NAB Show located in 
their hometown and worked on NEC's E-Flex demo reel. 

The E-Flex system can be controlled from two of Video 
Post's editing suites and Sol Benatar says that 50 percent of 
their clients are using it. The facility’s clients are “across the 
board,” notes Benatar, and many are using it with the com- 
pany’s Dubner CBG-2. 

Benatar believes that most clients are “not doing effects for 
the sake of effects,” stressing’ the fact that with 30-second 
spots, the E-Flex helps producers “put as much information 
into each scene as possible. With everything going faster and 
faster,” notes Video Post's founder,” the E-Flex helps compress 
messages.” 


VIDEO TRANSITIONS 
HOLLYWOOD CA 

This West Coast facility bought its Quantel DPE 5000 Plus 
two years ago and the unit has two channels. The Quantel is 
interfaced with a Mach One editing system and an Adda frame 
synchronizer. According to Susan McGuire, director of mar- 
keting at the company, many clients don’t really understand 
what the effects unit can doand Video Transitions has offered 
seminars to teach people about the Quantel. 

The company uses the Quantel for clients working on com- 
mercials and video art, as well as video music projects. Says 
McGuire, “They like it but they can’t always afford it.” Many 
clients, adds McGuire, “Don’t realize how long it takes to 
create an effect.” Video Transitions is looking forward to 
working with innovative producers who really understand the 
Quantel DPE 5000 Plus’ capabilities. 


WINDSOR TOTAL VIDEO 
NEW YORK NY 

Windsor’s Grass Valley Mark II was purchased with a Grass 
Valley 300 Switcher and has been on line for about two years. 
Based in the facility's editing room, the Mark II is interfaced 
with Windsor’s ESS-2 and is often used in tandem with the 
Chyron IV. 

Bert Saperstein, Windsor’s vice president of production/ 
sales, says the digital effects system has been used increasingly 
by Windsor’s large number of industrial clients who want to 
liven up “the presentation of their graphics in sales presenta- 
tions or new product introductions.” 

Saperstein also mentions that Windsor’s clients will often 
include slides in their programs and he notes that the Mark II 
lets them “work with a slide that is out of safety.” In addition, 
Windsor’s sales vice president notes, the digital effects system 
“lets us take a fairly dull slide show and breathe some life into 
ite 


Windsor has ordered the Ampex ADO unit. 
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